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The Department of Management, Marketing and General
Business is dedicated to excellence in teaching. Many classes
emphasize “real world” projects thar apply theory to actual
business problems. While dedicated to helping students leam
through working with actual businesses, faculry also encourage
students to become acquainted with literature in their field
through term papers requiring library research. Relatively small
classes and close personal contact with students is a priority for
ereating a stimularing learning environment.

University Core Curriculum
Requirements

Refer to the "University Core Curriculum” section of this caalog.

Discipline Course Prefix
General Business ... isiiiirmsee LIS
I D P I T o i i e e e iada d e e s MGT
MapkEting . oo e s e e MKT

NOTE: See the "Academic Courses and Abbreviations” and
“Course Descriptions” sections of this caralog for a complete
list of courses offered by the Universicy,

Bachelor of Business
Administration (B.B.A.)
Degree

Major in General Business (Major Code: 302)

University Core Curriculum Requirements

Refer ta the "University Core Curriculum” section of this catalog,

Bachelor of Business Administration (B.B.A.) Degree
Reguirements

General Business Core Requirements
* MGT 411

* GBUS 319 {except for business education majors).

Required Courses from Other Subject Areas

From the following areas, select three areas of nine hours each, o
wial 27 hours (at least 21 hours must be upper level): accounting,
quantitative business analysis, computer information systems,
economics, finance, general business, management or marketing,
Other subject arcas may be developed with approval of adviser and
department head.

International Business

Students interested in international business may use the general
business major to create an emphasis in intemational business. By
combining nine hours from the 33 hours required in the general
business major with the nine hours of elective eredits, students can
take courses that would prepare them for internarional business.
Students would take 15 hours of international business courses in
the College of Business and other disciplines across campus usually
including eight hours in a foreign lanpuage. Students will need 1
consult their adviser to ensure that courses selected will meet
MAjor FequiremeEnts.

Business Education

The Department of Manapement, Marketing and General
Business offers a general business major with secondary reacher
cerrification. The student will have two oprions in certification:
business composite and basic business. Business may also be
selecred ns a second reaching field with other majors; consult the
“Division of Education" section of this catalog for such
certification requirements. 1t will be importing for the student o
be advised through the Department of Management, Marketing
and General Business to make sure all business and education
requirements are met.

Entrepreneurship/Small Business

Students interested in small business and/or new venture creation
may use the |.."tl'l|:r.1| bustness MaJor 1O Create an i:mph;m:. in
entreprenewrshipfsmall business. The student must mke four
required courses from marketing and management that are
specifically rargeted to entrepreneurship and small business.
Students will also select one additional course each fram
management and marketing. Three additional courses in any one
other business area (or an area outside the College of Business
selected with the approval of the adviser) will complere the 27
hours required for this emphasis. Studenes will need 1o consult
their adviser to ensure that courses selected will meet major
requirements,

Cooperative Education Program

The department offers a cooperative education {co-op) program
for students majoring in any field within the department. The
co-op program combines classroom study with a planned program
of related work experience with industry or povernment agencies.
The program provides students opportunities to eam a portion of
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their college expenses while gaining work experience which Major in Manag&m&l‘lt (Major Code: 311)
enhances their academic studies. The co-op program could exrend
the time necessary to complete a degree. Past co-op wages have University Core Curriculum Requirements
averaged 38-310 per hour,

Refer to the "University Core Curriculum® section of this catalog.

Curriculum Guide (suggested course sequence) -I Bachelor of Business Administration (B.B.A.) Degree

Requirements
Major in General Business
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Major in Marketing (Major Code: 31 3)

University Core Curriculum Requirements

Refer to the “University Core Curriculum® section of this catalog,

Bachelor of Business Administration (B.B.A.) Degree
Requirements

Marketing Core Requirements
* MKT 342, 346, 348, 350, 440, 442, 444. 446, 448,

Curriculum Guide (suggested course sequence)
Major in Marketing
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